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Hydro’s long list of services include welding-related repairs, such as
performed on this 2 ½” Pacific RL IJ charging pump.

Hydro’s mission statement:

“Our mission is to work hand-in-hand with our
valued customers to optimize the performance and
reliability of their pumping systems by evaluating
and understanding root causes of pump degradation
or failure and by providing unbiased engineering
analysis, quality workmanship, and responsive field
service for improved plant operation.”
Hydro is a global leader in the pump aftermarket repairs, upgrades and engineering solutions.

Since 1969, engineers at Hydro Inc. have been repairing, upgrading, and replacing existing pumps
and pump systems. With service centre locations across the globe, they have since grown into the
largest independent pump service and pump engineering company in the world.

Worldwide reach and company strategy

Sarah Schroer

P

ump companies typically fall into one of two
categories: the original equipment manufacturer
(OEM) that design, build, and sell pumps; and
smaller, local machine repair shops. But Hydro offers
the pump industry the best of both worlds. George
Harris, one of the original
founding engineers and
current CEO, explains Hydro’s
unique worldwide market
position: “We have developed
a unique niche where we have
the engineering services, the
testing capabilities, and the
worldwide footprint that the
large OEMs have, but we still maintain the flexibility
and the cost-effectiveness of the smaller companies.”

“

Harris also emphasizes that engineers are the heart
of the company. Nick Dagres, the Vice President
of Nuclear Operations in Chicago, notes that “We
focus on aftermarket services and support. We
implement engineering modifications to improve
the performance of
pumps that are out in the
field.” By offering pump
rebuilding, engineering,
and upgrading at each
service centre, Hydro can
more effectively service
the special needs and
requirements of customers
in each region. Staying close to the customer is one of
the fundamental tenets of Hydro’s strategy and culture.

Hydro’s vision is to
be the pre-eminent
aŌermarket pump service
organizaƟon in the world.”

Pump Engineer, May 2014

07_Cover Story.indd 10

10

23-04-2014 PM 05:41:36

Harris explains, “Our plan is to continue to grow
and to develop centres across the globe.” And
because of Hydro’s simple corporate structure,
each service centre can respond more effectively
to local market needs. Ross Bertoli, the General
Manager for Australia and Southeast Asia, reflects
on the history of Hydro’s worldwide reach.
Australia was the location of the company’s first
operation outside of North America. It began when
Bertoli, working for another company at the time,
discovered that a large power generating company
in the Australian state of Victoria was sending their
pumps to a company in the U.S. for repair. After
some investigation, Bertoli discovered that the
company was Hydro. “I went to Chicago and met
George and all the Hydro people and convinced
them to set up an operation here in Australia,”
explains Bertoli. In 1996, the first operation was
set up in Australia and nearly 20 years later, Hydro
has locations in Canada, the U.K., France, Dubai,
India, Malaysia, Vietnam, and Korea, as well as nine
service centres in the U.S.
www.pumpengineer.net

07_Cover Story.indd 11

In this issue of
Pump Engineer
magazine:
Chevron’s Bob Heyl delves into
the subsea topic of seabed
compressors: Page 14
End user interview: Pumping
abrasive materials in the metals
and mining industry: Page 20
Pump SelecƟon: Using specic
speed to determine pump
selecƟon: Page 30

A thorough quality inspection is carried out by Hydro’s detailedoriented engineers.

11

23-04-2014 PM 05:41:39

The case for AODD pumps in lter
press systems: Page 34
Volume 6, May 2014
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Comprises:
Your company featured on the cover of Pump Engineer.
	A feature article 4 x 1/1 page A4, full-color. The article is the product of Pump Engineer and will be written after an interview with
you, in our style. We will send you the article after the text has been written so that you may check it, and once again after the
illustrations have been added so that we can be assured that it completely meets your wishes.
Packages include at least 4 x 1/1 full-color advertisements.
300 copies will be made available for your own distribution amongst your clients, prospects, at exhibitions, etc. All copies will be
sent to one address free of charge.
The feature article will be placed in the Cover Gallery on the Pump Engineer website (www.pumpengineer.net) for at least one year.
www.pumpengineer.net
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